* H Q - 1 9 0 8 0 0 0 2 0 2 0 4 0 0 *

Seat No.

HQ-19080002020400
M. Com. (Sem.-IT) (CBCS)
(W.E.F. 2019) Examination

April - 2023
Marketing Management
(New Course)

1
Time : 25 Hours / Total Marks : 70

YA ;6L % sl Falel AL 9.

1 Ay R wulaa »id [ W3RoL walain 21 sdl
wRetoll AxAAl.

YAl

-

1 s ades »ied 47 Alss Adesa AR sdl UR6Ll AxAdl.

A=

2 ekl Bud RaiRe 212 947 dl Geedl 2in Geiaddl Bua
[MalRe 22 sl uReioll d1edl.

YAl

2 Ueld DAnASAL dotssiil [RdRYAS Al

20

20

20

20

3 [Adrel fual (Ade)dl 218 20, [@Ader qeRdlaiidl WsIRL0 wie d- 15

S141 24241,
YAl

3 ool QUi Hetd e ool AUIRlAL WsiRikl Al S3.

-

4 ailagla B 2ied o? uagla FPsn 2 sdl uRowll auendl.

=]

YAl

4 HERamL wUMglg Biaidl oBist aemdl. Mgl sl wglaii-l

2| 53

15

15

15

HQ-19080002020400 ] 1 [ Contd...



ENGLISH VERSION

Instruction : Give answers to all questions.

1  Explain factors affecting to Micro Marketing Environment and
Macro Marketing Environment.

OR

1  What do you mean by Consumer Behaviour ? Explain factors
affecting to Consumer Behaviour ?

2 What do you mean by Pricing of a product ? Explain its
objectives and factors affecting pricing of a product.

OR
2 Explain stages of Product Life Cycle in detail.

3 Give meaning of Distribution Channel. Discuss types of
distribution middlemen and their functions.

OR

3 Discuss importance of Wholesale trade and the types of
wholesalers.

4  What do you mean by Promotion Mix ? Explain factors affecting
Promotion Mix.

OR

4  Explain role of promotion mix in marketing. Discuss types of
promotion mix.
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