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ENGLISH VERSION

Instruction : Give answers to all questions.

1 Explain factors affecting to Micro Marketing Environment and20

Macro Marketing Environment.

OR

1 What do you mean by Consumer Behaviour ? Explain factors20

affecting to Consumer Behaviour ?

2 What do you mean by Pricing of a product ? Explain its20

objectives and factors affecting pricing of a product.

OR

2 Explain stages of Product Life Cycle in detail. 20

3 Give meaning of Distribution Channel. Discuss types of15

distribution middlemen and their functions.

OR

3 Discuss importance of Wholesale trade and the types of15

wholesalers.

4 What do you mean by Promotion Mix ? Explain factors affecting15

Promotion Mix.

OR

4 Explain role of promotion mix in marketing. Discuss types of15

promotion mix.
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